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Better Holidays, Better World
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Contractual obligation for hotels to certify to GSTC-criteria has driven 
results….

Hotel KPI
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Number of Certified 
Hotels 950 1,170 1,220 1,403 1,688
Number of ‘Greener & 
Fairer’ customers 5.6M 6.3M 8.3M 9.2M 10.2M
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Performance of Certified v Non-Certified Hotels

CERTIFIED HOTELS
OUTPERFORM OTHERS

10% lower CO2 emissions per guest night

24% lower waste volume per guest night

19% less fresh water use per guest night

23% higher use of green energy

9% higher employment rate of national employees

Our most sustainably-managed hotels also consistently 
deliver higher quality and customer satisfaction.
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Certification drives ongoing performance….data from the same 234 TUI 
Hotels & Resorts over 5 years: 

Hotel KPI FY15 FY19 % Var.
CO2 [kg] 9.9 8.5 -14%
Fresh Water [L] 456 410 -10%
Total Water [L] 505 461 -9%
Waste [kg]* FY17 2.3 1.9 -16%
Hotels Certified 179 210 +22%
% Hotels Certified 76% 94% n/a
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PLASTIC FREE HOTEL

• 10 steps towards a better world*

• Sustainable BLUE• Sustainable BLUE

• 10 steps towards a better world*

• Sustainable BLUESUSTAINABLE BLUE 10 steps to a better world 
(by 2022)

% reduction of fresh water consumption per guest per 
night

10
CO2

% use TUI’s sustainable construction guidelines during refurbishments & ne  
builds

100
% of hotels will hold a GSTC-recognised certification90
% of staff receive vocational training 80
% of employees are recruited from the local area 70
million pieces of single-use plastic removed from hotel 
operations 

60
% of food and beverage is sourced from the local area50
% of Kids’ Clubs activities include sustainability themes 40
% reduction of waste to landfill per guest per night 30
% reduction in carbon intensity of our operations 20

Presenter
Presentation Notes
So I’d like to unveil TUI Blue’s exciting sustainability action plan – SUSTAINABLE BLUE ‘10 Steps to a Better World’ by the end of 2022

Step 1 - TUI Blue's aim is to reduce the TUI Blue portfolio’s fresh water consumption per guest per night by 10%
Our portfolio target for FY22 = an average 371 litres per guest/night
Over 40 hotels in the TB portfolio already consuming under the 370 litres – so we have confidence that many more of you can work towards this too.
 
Step 2 - TUI Blue's aim is to reduce the carbon intensity of its operations by 20%
FY22 Target = a portfolio average of 6.5kg CO2 per guest/night
Over 26 hotels are already reporting lower performance than this – excellent efficiency processes, investment in low carbon appliances to gain long term financial benefits, combined with on-site renewables and purchasing green tariff electricity
  
Step 3 - TUI Blue's aim is to reduce its waste to landfill per guest per night by 30%
Available land for landfill is running out or overflowing in all our destinations, as in our source markets. 
Current portfolio ave = 2.2kg per guest/night; FY22 Target = 1.5kg per guest/night
Over 1/3 of you are already reporting under 1.5kg of waste to landfill, with high levels of reuse, recycling and composting.  
Our customers are hugely sensitive to waste - let us be part of the solution rather than the problem!

Step 5 – TUI Blue's aim is to ensure that 50% of food and beverage is sourced from the local area
FY18 Baseline = 40% - this is something that our research shows us is top of our customers’ wish-list, both at home and especially on holiday!
 
Step 6 - TUI Blue's aim is to eliminate 60 million pieces of single-use plastic from its operations
Plastic waste is upsetting our customers terribly – I know, I get very many letters from them about this and it’s the subject of many hundreds of CSQ comments
Single use plastics are disfiguring our landscape and choking our seas.
Our research with some of our hotels is that on ave. 12 pieces of SUP per person per night.  Last year alone we eradicated 140m pieces from TUI’s operations and we would love this to be a special focus for TUI Blue over the next few years.
 
Step 7 - TUI Blue's aim is that 70% of employees are recruited from the local area
FY18 Baseline = 66%
Again this supports the authenticity of our customers’ holiday experience as well as drives maximum economic ripple effect through the community around your hotels.

Step 8 - TUI Blue's aim is that 80% of its staff receive vocational training
FY18 Baseline = 75%
Already 1/3 of you are reporting vocational training in excess of 80% of staff.  Local employment and vocational training are massive and immediate drivers of economic benefit for the region, something that differentiates tourism from many other industries.

That’s SUSTAINABLE BLUE – 10 Steps to a Better World - a compelling narrative which will differentiate TUI BLUE in the marketplace and resonate highly with your customers – as it covers all the issues that customers tell us are important to them when choosing and going on holiday.  something we will all feel proud to be associated with!



Sustainable Supply Chain Development

Thank you!
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