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Procurement in 
hotels

- Food & beverage
- Cleaning supplies
- Linens
- Materials for 

construction-repair
- etc.





What about 
consumption and 
production of 
hotel services?

…and of travel 
packages and 
transport?





Market Access: TUI Group

In 2018 as a result of these efforts, the number 
of customers staying in hotels certified to a 
GSTC standard rose by 11.9% to 9.2 million 
across 1,520 hotels (up by 12.1 %), and 81% of 
TUI Hotels & Resorts held sustain- ability 
certifications. Critical to this success is the 
guidance TUI provides its hotel partners to help 
them prepare for certification, as well as 

improved and adjusted reporting processes*.

2017 report:



Market Access: Royal Caribbean

Sustainable Seafood Target
Responsibly source 90 percent of its wild-caught 
seafood by volume from MSC certified sustainable 
fisheries by 2020

Global Tour Operations Target
Preferential contracting to certified tour operators to 
operate shore excursions



The key to these strategies:

Setting targets
 Attainable but challenging
 Reasonable timetables 3+ years

“We choose to go the moon!”
U.S. President John F. Kennedy, 

September 12, 1962

Target reached: July 13, 1969



25% of 
consumption 
demand tends 
to control 40-
50% of 
production

Source: WWF  
https://www.ted.com/talks/jason_clay
_how_big_brands_can_save_biodiv
ersity

https://www.ted.com/talks/jason_clay_how_big_brands_can_save_biodiversity


Current priorities in promoting this approach:

1.Supply Chain Management as presented here 

2.OTA’s mark certified hotels in hotel search 
results

3.Hotel chains encouraging or requiring 
individual properties to gain certification



Additional priorities…

 Directories for outbound tour operators and 
travelers to select certified DMC’s/local 
inbound operators

 Large businesses inside and outside the 
sector give preference to certified hotels and 
TO’s for their business travel

 …your suggestions and innovation! (especially 
your help in experimenting with messaging and visuals)
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