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We are a regional power in all countries where we have operations
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th 100+
1969 8 5 00+ 5 . ! : ide’ Brands
Employees largest brewer in Europe largest brewer in worldwide
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Operation in 6 countries Number of export markets  Breweries&Facilities Among the top 5 most
Tiirkiye preferred beer brands
Georgia 7O+ 27 within Mediterranean
Russia Brewing capacity countries
Kazakhstan 53.5 mhl

Moldova

1 The Barth Report 2020/2021



Already paying to offset
their carbon emissions

Actively seeking Chosen some form of Desire to choose illing £ id
sustainable sustainable travel in sustainable travel o w': e d° cori\fsn her
travel options recent years in the future mcprocucts & ine

price was right
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(Trip.com Group Sustainable Travel Consumer Report, 2022)
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Futureis in Tourism
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One Day in Ovacik
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Thank You!

Please follow us on our social networks ©

(@gelecekturizmde



