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One brand that stands for sustainability in Schweiz.

Switzerland.
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Level | -
committed

The first level is aimed at
businesses without certifi-
cations or other sustainabil-
ity credentials that want

to commit to sustainable
business management and
further develop their busi-
ness towards sustainability.

Level Il -
engaged

The second level also re-
quires a commitment to
sustainable corporate
management and ongoing
further development. In
addition, certification or
another credential in at least
one sustainability area is
required to be awarded this
level.

Swiss tourism providers become Swisstainable.

Level lll -
leading

This level is aimed at busi-
nesses that already have
comprehensive and re-
cognised sustainability
certification. Consideration
is given to certifications
that cover all dimensions
of sustainability and are
regularly audited by third
parties.

Schweiz.
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Work closely with our key stakeholders.

Project initiated by

Partners
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Academic partner

Lucerne University of
Applied Sciences and Arts

HOCHSCHULE
LUZERN

Business
Institute of Tourism and Mobility
ITM

STV_FST

Schweizer Tourismus-Verband
Fédération suisse du tourisme
Federazione svizzera del turismo
Federaziun svizra dal turissem

GASTRE SUISSE

RDK

KONFERENZ DER REGIONALEN EN

CONFERENCE DES DIREC TOURISME

CONFERENZA DE| DIRETTORI DEGLI ENTI REGIONALI SVIZZER]
DALS SVIZZERS

o mv uTpP Verband Giferticher Verkahe
& Inion des tra ics
SWISS €3 SNOWSPORTS [ o

2! HotellerieSuisse

Seilbahnen Schweiz

Remontées Mécaniques Suisses
Funivie Svizzere

Pendicularas Svizras

Association des sntreprises suisses de nmigation
Associariona dalls arkends svizrers | navigarione

Schweiz

a Parahotellerie

VERBAND SCHWEIZER TOURISMUSMANAGER
ASSOCIATION SUISSE DES MANAGERS EN TOURISME
ASSOCIAZIONE SVIZZERA DEI MANAGERS DEL TURISMO

ASSOCIAZIUN SVIZRA DALS MANAGERS DAL TURISSEM
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“But we stillneed to




3 year communication plan — start with coining Schweiz.
the term Swisstainable.
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Media Partner
NATIONAL
GEOGRAPHIC
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Swisstainable campaign serves as “the carrot on
the stick” for the service providers to participate.

Schweiz.
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Danke. Mercli. Grazie. Grazia.







Schweiz.




