
RESPONSIBILITY 
MADE REAL



OUR
POSITIONING 

We provide travel services for tour operators, travel agents, event organisers and 
individuals from around the world. 

EXO Travel in numbers :

• 153,207 travelers enjoyed world-class travel experiences during our record year

• More than 3,200 agents and partners, what makes EXO Travel one of the most 
trusted, professional and responsive names in travel

• Free Independent Travelers (FIT) : 70% & Group Inclusive Tour (GIT) : 30%

• Leisure : 93%, Business (Events) : 7%, Adventure : 5% & XML : 3%

The majority of our guests come from Britain, France, Germany and America, with 
many more hailing from other European countries, Latin America and Africa.
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ETHICAL 
COMPANY

EMPOWERING 
COMMUNITIES

PROTECTING 
THE PLANET

POSITIVE 
CHANGE

INSPIRING 
OUR GUESTS

OUR 
CORE
POLICIES

PROSPERITY

Our purpose : 
Delivering joy and expanding 
horizons through crafted travel 
experiences that benefits local 
communities and the 
environment.
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OUR MATERIAL
TOPICS

Selection of 
responsible hotels

29%

Responsible 
experiences & tours

22%

Advice to travelers 
on arrivals

22%

Carbon 
offset

6%

How would 
you like to 
promote 

responsible 
travel to your 

travelers ? 

Impact on the Travel and Tourism sector 
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Reducing 
plastic (refills)

18%



OUR 
MILESTONES



REPORTING
EXPECTATIONS

PLASTIC POLLUTION

ANIMAL WELFARE / CONSERVATION

GHG MEASUREMENT  

DIRECT LOCAL INCOME 

SUSTAINABLE PURCHASING

HERITAGE PROTECTION

ACCESSIBILITY 

PHILANTHROPY  / COMMUNITY CARE 

TRAINING 

BEST PRACTICE SHARING

COMMUNICATION

EMPLOYEES BENEFITS



SUSTAINABILITY 
REPORTING
CHAIN

TRAVEL AGENTS / TOUR OPERATORS DESTINATION MANAGEMENT COMPANIES LOCAL SUPPLIERSTRAVELERS

CERTIFICATION BODIES / INVESTORS

Trust / reputation

Report

Report
Report

Data DataStories



CHALLENGES
IN REPORTING

SPEAKING THE SAME LANGUAGE
Need for understanding/ and following the same reporting standards, especially 
challenging in destinations where certifications are not yet implemented.

CONSITENCY IN DATA MEASUREMENT
Challenge of choosing the right indicators helping to set the relevant targets over time. 
We can only improve what is measured.
IMPORTANCE OF TOOLS & TECHNOLOGIES
Improve efficiency in measurement, reduce manpower need for reporting and help standardizing 
data. Using existing tools rather than implementing new ones that will double the workload. 
TRANSPARENCY
Share reporting not only on successes, but on what needs to be improved/ adjusted.

COLLABORATION
Interdependence, how to be more efficient in sharing data / open-source ?.



FROM VISION TO ACTION

TRAVEL 
FOR GOOD  
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The self-assessment tool for hotels displays sections such as : 
• Hotel features
• Employees general information 
• Child labor and Child Safe policy
• Social contribution 
• Guest awareness
• Environmental management
• Water and Energy use 
• Waste reduction 
• Buying local & supply chain
• Disaster preparedness response

Since 2016, we have been screening our partner hotels against sustainability 
criteria. By the end of 2022, we will be using Hotel Resilient platform to 
collect and make data on their social and environmental performances 
accessible. 

We've worked for over two years on the creation of this free self-assessment 
tool, easy to use and comprehensive, based on the Global Tourism 
Sustainable Council criteria for hotels.

On this platform, each hotel will display their certifications such Earth Check, 
Travelife for Hotels, Green Globe etc. and sustainability score. 

TRAVEL 
FOR GOOD  

FROM VISION TO ACTION



TRAVEL 
FOR GOOD  

We create travel experiences that are :
Nature positive
Empowering communities
Enhancing cultural heritage  

HOTEL

Efficient Sustainability Reporting helps to us provide a deeper understanding of 
our travel experiences and how they are beneficial to our destinations.

Slow travel
Nature conservation 
Ethical Wildlife tourism
Vegetarian option 
Organic life 

Philanthropy 
Local immersion
Social inclusion
Community-Based 
Tourism 

Protected heritage 
Arts and creativity 
Cultural diversity
Off-the-beaten track 

NATURE
POSITIVE

COMMUNITY
EMPOWERMENT

CULTURAL
HERITAGE

We prefer responsible suppliers based:
Screening based on environmental and social criteria
Training and best practices sharing

FROM VISION TO ACTION

CARBON 
FRIENDLY 

MAKE A 
DIFFERENCE

CULTURAL 
INTERACTION

LOCAL
 BENEFITS

SOCIAL 
IMPACT



CHIEF PURPOSE OFFICER
EXO TRAVEL GROUP

ALEXANDRA MICHAT

GET IN TOUCH
To reach out, just scan our QR code.


