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Informacion resumida

La ciudad portuaria de Valencia se ubica en |a costa sureste
de Espana, donde el rio Turia se une al mar Mediterraneo. Es
famosa por la Ciudad de las Artes y |as Ciencias, con
estructuras futuristicas, como el planetario, el oceanario y un
museo interactivo. Valencia tambien tiene varias playas,
incluidas algunas dentro del cercano Parque de la Albufera,
una reserva de humedales con un lago y senderos.
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Visit Valencia Foundation

The ideal promotional tool for serving the tourist trade

VISIT VALENCIA is a non-profit Foundation with the participation of the Valencia City Council,
the Chamber of Commerce, Feria Valencia and the Valencia Business Confederation

(Confederacion Empresarial Valenciano, CEV). Virtually all local businesses in the tourism o 4 e _' b : VALENCIA

TURISTICA,
hacia 2020

sector are associated with it.

Our goal is the strategic management and promotion of the city of Valencia in the tourism sector,

VLC i

with a professional focus which combines public and private interest.

Since its creation in 1991, the Foundation has contributed to the evolution of tourism in the city,
favouring employment, tourism development and increase in its economic impact; factors which

have directly influenced the wellbeing of Valencian society.
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Our commitment is to continue strengthening urban sustainable
development for the next decade. To do so, we have embarked on an

ambitious path that, based on a series of key milestones, should result in
the elaboration of the VValéncia 2030 Urban Strategy.

2020 2021 2022

Covid-19 Shock Missions Valéncia Recovery, Transformation Selection by the European Commission of Urban Agenda Pilot

Plan 2030 Strategy and Resilience Programmes Valéncia to be one of the 100 Climate Project - Valéencia
Neutral and Smart Cities for 2030, based 2030 Urban Strategy
on the Valéncia 2030 Climate Mission.
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Objectives of the Systainable Tourism strategy:
Contributing to the City’s Missions.

* Fostering public private tourism
competitiveness

* Managing/balancing tourism impacts

100 CLIMATE-NEUTRAL AND SMART CITIES ":—

2 Valencia greenlights its first mission to
MEET THE CITIES achieve climate neutrality by 2030

OBJECTIVES
AR Ehll:lglsn)EhS‘ » 100 climate-neutral and smart cities by 2030
o Ensure that these cities act as experimentation and innovation hubsg

put all European cities in a position to become climate-neutral by 205(
irst mission developed within the Missions Valencia 2030 framawork, and it is designed as a part of the Valencia Urban Strategy 2030,




THE DECARBONIZATION OF TOURISM IN
ACTION: THE CASE OF VALENCIA

Transforming Vision into Action - Policy and Governance

Valéncia becomes the first city in the
world to measure the water footprint of
tourist activity

Valencia | 29.07.2021 | 15:11

The city aspires to be a carbon- and water-neutral
tourist destination

First tourist destination in
the world to measure and
verify (according to

international standards)

the climate impacts from

public and private tourist
services

Confia 1
Certificadode Conformidad
Verificacion Huella Hidrica

HUELLA HIDRICA
CALCULADA

VHH-2021/0002
AENOR (BT Q2 8 S QAT

FUNDACIO VISIT VALENCIA DE LA
COMUNITAT VALENCIANA
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PUBLIC AND PRIVATE
INFRASTRUCTURES

Spart Evenls
Cultural Events
'opular Festivals
Cleaning and mantensnce of City
Infrasiruciures
Operation and maintansnce of
Private Infrastruclures of the best
fouris! altractions

50,611.12 tCO2-eq
8

SOLID URBAN WASTE
Urban Waste Callection

Separale Wisle Colection
Urban Waste Trealment

5,285.05 tCO2-eq

Street lighting:
Roads and traffic lights
Fountains and Parks
Lighting of Monuments
Lighting of Historic or Artistic
Buildings

7,702.63 tCO2-eq
4

DAY TRIPPERS

Food and catering
Leisure and professional aclivities
Shopping

31,985.91 tCO2-eq

2

Hostels and B&B
Tourist apartmonts
Camplngs and Guest House

HTUs registered

30,793.76 tCO2-eq

CARBON
FOOTPRINT
CHAPTERS

9

WATER SUPPLY AND

Collection snd trestment of drinking
waler
Waler resources management and
waler efficiency (87 %)
Sewage and Wastewater Treatment

177.76 tCO2-eq
7

CITY TRANSPORT
SYSTEM

Intre-Urban Transporl
Underground, Bus, Taxi and Car
Rentsl/Hire

11,839.90 tCO2-eq

»CRUISE PASSENGERS

Food and calerng
Leisure and professional aclivilies
Shopping

5,524.32 tCO2-eq

TOURISTS
Food and cateding
Leisure and professional activities
Shapping

110,996.02 tCO2-eq

1

ARRIVAL TO TOURIST

TOURISTS

919,443.21 tCO2-eq

DAY TRIPPERS

57,754.29 tCO2-eq

CRUISE PASSANGERS

53,628.87 tCO2-eq

According to ISO 14064-1:2019

The deep level of research (applying to
tourism the Global Omnium technology used
for industrial certifications) covers scopes 1 to

3, including 10 chapters analysed.

With this information, both public and private
sector have the data to measure their
perfomance when reducing their
environmentals footprints.
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The technology was also
successfully tested at
facilities's scale in two pilots:
the Conference Centre (world’s
best in 2018 and 2010) and the
Aquarium (10th most visited
attraction in Spain). They were
awarded with their
certifications.

The methodology applied by
Global Omnium (ISO 14064-
1:2019) is replicable by any

destination.
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Sustainable Tourism

The Glasgow Declaration: a Commitment to

a Decade of - Tourism Climate Action

i Covid-19
Portfolio of STP News & Tourism =
Responsible

@ i work Bachvoteed Stories Plastics s
Initiative =Y

§> Glasgow Declaration

The Glasgow Declaration

The Glasgow Declaration aims to act as a catalyst for increased urgency about the need to
accelerate climate action in tourism and to secure strong actions and commitment to cut tourism
emissions at least in half over the next decade and reach Net Zero emissions as soon as possible

before 2050.

THE GLASGOW DECLARATION:
A COMMITMENT TO A DECADE OF TOURISM CLIMATE ACTION

i

- i,j EUROPEAN CAPITAL
@ OF SMART TOURISM

Based in this experience, Visit
Valencia/Global Omnium are now
calculating the footprints of tourism
in 2021.

The sustainable tourism plan
Valencia 2022-2024 will implement a
digital platform and network that will

allow to public/private stakeholders
to calculate, reduce and mitigate the
carbon and water footprints.




SUSTAINABLE TOURISM
STRATEGY VLC 2030

®

Valasiadousismaaustainability plan 2022-2024

4 N
Topic 1

GREEN AND
SUSTAINABLE
TRANSITION

4 )
Topic 2

IMPROVEMENT
OF ENERGY
EFFICIENCY

J
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Noviembre 2022 |

| EVALUACION DE LOS RIESGOS Y
VULNERABILIDADES AL CAMBIO

& AJUNTAMENT
)L/ DE VALENCIA

: - Sustainable food
\ chain /

/- Decarbonization: \

calculation,
reduction,
offseting of carbon

footprint

« sustainable tourist
mobility

« Tourism
observatory

« Tourism
management of
natural, protected
areas.

« Water footprint

« Circular economy:
plastics.
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