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OUR VISION

To be the leading distribution TravelTech partner across the expanding travel ecosystem

OUR PURPOSE

Reshaping the travel ecosystem & empowering choice for partners & travelers

By facilitating bridges between suppliers & clients frictionlessly, _(-Y_ For all travel companies worldwide: from hotel to transport, activities
enabling strategic capabilities such as Payments & Data & payments, from local to global brands
OUR STRATEGY
Strengthen our Develop strategic Bring value beyond
products & services partnerships accommodation

Leading TravelTech that connects and empowers the world of travel.

As a tech solutions provider, it's our mission to connect and empower businesses by facilitating bridges in the travel ecosystem worldwide - from
accommodation, transport, activities & payments providers, to local and global brands.
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Purpose objectives

DECENT WORK AND CLIMATE PARTNERSHIPS

Joining forces to promote sustainable travel choices, with the aim anioucoiois [ 13 feron 17 wricios
of ensuring that our value chain evolves to meet sustainable
development objectives.

0 7 As leaders in our sector, we want to demonstrate to our ( ~0 4
stakeholders that we operate a responsible, transparent business “~
model and we want to show our commitment to sustainable travel.

We want to position Hotelbeds as the preferred partner
OZ for our clients to identify and promote sustainable
properties

HOTELS

0 3 We want to help our clients innovate by creating new
green product lines, website sections and marketing
communications to support this initiative

JOINING FORCES TO PROMOTE

‘07 pretarontial visibility to properties that are cer SUSTAINABLE TRAVELCHOICES
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What does it mean to be a
Green Hotel?

Hotelbeds has partnered with all major certification companies in the world to
identify fully certified properties that guarantees compliance with the
principles of sustainability following the GSTC-Recognized Standards for

Hotels.

oQiGSTC

Global Sustainable Tourism Council
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What is the contribution of Hotelbeds?

3 ; ?75 Properties in

our Programme
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2 thirds

Of holidaymakers are willing to
make lifestyle trade-offs to
benefit the environment
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~uture ideas tor our Green Programme
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