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GSTC’s Mission
and Current Activities



Founding Organizations:

Global Sustainable Tourism Council

“Tourism that takes full account of its current and future 
economic, social and environmental impacts, addressing the 
needs of visitors, the industry, the environment and host 
communities”
Making Tourism More Sustainable - A Guide for Policy Makers, 
UNEP and UNWTO, 2005

Also in 2005, UNWTO and UNEP published “The 12 Aims of 
Sustainable Tourism”



GSTC Criteria Sets

Two sets of GSTC Criteria have been developed:

1. Criteria for Industry (Hotels & Tour Operators) 
(2008, 2012, 2016)

2. Criteria for Destinations (2013) 





GSTC Criteria Sets

Two sets of GSTC Criteria have been developed:

1. Criteria for Industry (Hotels & Tour Operators) 
(2008, 2012, 2016)

2. Criteria for Destinations (2013) 
1st revision begins now with public consultation



(A) Sustainability Management

(B) Social & Economic

(C) Culture

(D) Environment

Four Pillars of GSTC Criteria



“Sustainable Tourism is about a journey…a 
process of becoming more and more 
sustainable” – GSTC

“Sustainable tourism should not be taken to 
refer to a specific type of tourism. Instead, it 
is an aspiration for the impacts of all forms of 
tourism.”
- UNWTO Tourism for Development Discussion Paper on the occasion 
of the International Year of Sustainable Tourism for Development 2017 



SDGs & GSTC Destination Criteria



The Role of Standards

 Basis for certification

 For training, education, awareness

 Guidelines for legal and regulatory codes

 Measurement & Evaluation

 Market Access clarity



The Role of Certification

 Verify the validity of claims and fighting 
false claims (“greenwashing”)

 Risk management 

 Provides discipline for improvement

 Market access function



Accreditation Program – accreditation and 
verification of standards & certification bodies

Sustainable Tourism Training Program -
capacity-building for all stakeholders

Market Access – increasing demand and 
access for sustainable product

Destination Program – destinations managed 
sustainably

GSTC Programs

All are driven by the GSTC Criteria



Accredited Certification Bodies



Accreditation Program – accreditation and 
verification of standards & certification bodies

Sustainable Tourism Training Program -
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Sustainable Tourism Training Program 



Accreditation Program – accreditation and 
verification of standards & certification bodies

Sustainable Tourism Training Program -
capacity-building for all stakeholders

Market Access – increasing demand and 
access for sustainable product

Destination Program – destinations managed 
sustainably

GSTC Programs

All are driven by the GSTC Criteria



Achieving the SDGs through Tourism

Source: http://www.un.org/sustainabledevelopment/sustainable-development-goals/ 16

http://www.un.org/sustainabledevelopment/sustainable-development-goals/


Market Access: TUI Group



Market Access: Royal Caribbean

Sustainable Seafood Target
Responsibly source 90 percent of its wild-caught 
seafood by volume from MSC certified sustainable 
fisheries by 2020

Global Tour Operations Target
By the end of 2019, all “sustainable tours” offered by 
RCL will be provided by GSTC certified operators 



Canadian tour operator Transat prefers hotels that are 
certified sustainable



Accreditation Program – accreditation and 
verification of standards & certification bodies

Sustainable Tourism Training Program -
capacity-building for all stakeholders

Market Access – increasing demand and 
access for sustainable product

Destination Program – destinations managed 
sustainably

GSTC Programs

All are driven by the GSTC Criteria



GSTC Destination Program 
Roadmap to Sustainable Destinations

Destination leadership
pledges to adhere to the 
GSTC Destination Criteria

Expert team assesses 
current practices guided 
by GSTC-D; destination 
council addresses 
sustainability gaps

Council oversees program to 
meet sustainability standards 
and motivate stakeholders

Destination receives 
public recognition 
for achievements 
such as certification

GSTC provides training 
to government and key 
stakeholders



GSTC Destination Program 



Accreditation Program – accreditation and 
verification of standards & certification bodies

Sustainable Tourism Training Program -
capacity-building for all stakeholders

Market Access – increasing demand and 
access for sustainable product

Destination Program – destinations managed 
sustainably

GSTC Programs

All are driven by the GSTC Criteria





“…the head counts of foreign tourists…are not the top 
priority...

...targets like 36 million visitors this year are no longer 
important, but it is more crucial to focus on the GSTC 
[global sustainable tourism council] index for further 
development.”

Mr. Weerasak Kowsurat
Thailand Minister of Tourism &  Sports

quoted in 
“The Nation” online English version
September 8, 2018 



Carbon offsets for all conference 
participants….

…our deep thanks to:



Achieving the SDGs through Tourism

Source: http://www.un.org/sustainabledevelopment/sustainable-development-goals/ 27

http://www.un.org/sustainabledevelopment/sustainable-development-goals/


www.gstcouncil.org

Thank you for joining us!

http://www.gstcouncil.org

	Slide Number 1
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Slide Number 8
	Slide Number 9
	Slide Number 10
	Slide Number 11
	Slide Number 12
	Slide Number 13
	Slide Number 14
	Slide Number 15
	Slide Number 16
	Slide Number 17
	Slide Number 18
	Slide Number 19
	Slide Number 20
	Slide Number 21
	Slide Number 22
	Slide Number 23
	Slide Number 24
	Slide Number 25
	Slide Number 26
	Slide Number 27
	Slide Number 28

